
5 Marketing and sales
► consumer groups

► branding and promotion L

► form ulating a strategic 
marketing plan

Discussion
Q  In small groups, try  to  agree on a defin ition o f the characteristics of taxi users.

W ith in this group o f consumers, which sub-categories do you consider are the most 
attractive fo r a taxi company to  target?

Q  Read the advertisement fo r Presnya Taxi. In your groups, discuss how effective you 
th ink it is.

Travel in 
comfort and 
style with 
Presnya Taxi!
Fast, reliable transport anywhere 
in Greater M oscow 
Airport transfers a speciality 
Friendly English-speaking drivers 
Mon -  Fri 0600 -  2300 

Call (495) 101-52-57
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